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Welcome to our 
2016 Annual Report

Since our inception, we have supported over 250 programmes, disbursing around USD 48 million. 

As we look to the coming years, we want to achieve even greater impact. That’s why, in 2016, 

we decided to transition to a new programming strategy which will commence in 2017. We believe 

this shift in focus will bring about even greater, sustainable change to even more beneficiaries. 

Since its establishment in 2007, the Foundation has 
continually engaged in the areas of education, sus-
tainable development and health, offering funding 
and technical guidance to many charitable partners 
around the world. The results have been compelling: 
in 2016 alone, close to USD 5 million was spent on 
philanthropy over 46 partners across 33 countries. 

Our work takes place in the heart of the local socie-
ties and economies in which Trafigura, our founding 
company, operates. For example, in Africa, we partner 
with the organisation IECD to teach rural entrepre-
neurs food-processing techniques that help them con-
tribute to the growth of local agro-processing units. 
This experience typically enables young farmers to 
access new markets and obtain promising jobs. In the 
Palestinian Territories, we have partnered with the 
Cherie Blair Foundation for Women, which supports 
over 200 women entrepreneurs with financial assis-
tance, training and one-to-one incubation services to 
boost their business. In Argentina, we teamed-up with 
Cascos Verdes, which trains young people with Down’s 
Syndrome to become “environmental educators”. This 
programme offers an innovative way to raise aware-
ness about environmental issues and helps people with 
disabilities enter the job market. 

Here we have mentioned just a few of the pro-
grammes that the Foundation supported this year. 
They are only partially representative of the 
wide-ranging and meticulous work we have under-
taken so far. Over time, it became clear that the most 

impactful and meaningful of our programmes were 
those that provided a creative solution to local socio- 
economic issues which laid the foundation for autono-
mous, long-lasting capacity building. It was by looking 
back at our best and most impactful successes that we 
identified new focus areas for the Trafigura Foundation 
and defined new strategic targets. Going forward, our 
strategic plan is characterized by a sharper focus on 
activities that are more closely aligned to the industry 
in which our parent company operates. Our emphasis 
will be on social entrepreneurship, as a way to boost 
local economies and promote sustainable employment, 
and safe and clean logistics. By reformulating the vision 
of the Trafigura Foundation based on these drivers, we 
can bring about a dual-benefit of more resources to 
programmes that have the most impact over the long-
term, as well as matching more closely the principles 
underpinning our new strategic philanthropy.

A final remark goes to the tireless activities and en-
dorsement of Trafigura employees around the world 
who make philanthropy a living, breathing part of our 
corporate culture. These employees group themselves 
into local Charity Committees and have one ear to the 
ground in their communities. They diligently identify 
and address urgent issues in and around their office, 
and enthusiastically engage in charitable activities to 
help. We invite you to discover their endeavours on 
page 4 and 5 and we are confident you will be, just 
like us, impressed by the many ways in which our 
corporate colleagues helped out this year.

Graham Sharp
Chairman

Vincent Faber
Executive Director
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2016 at a Glance
In 2016, the Foundation’s philanthropic initiatives reached out 33 countries and boosted 54 programmes, 

disbursing a total of USD 4.9 million. Our achievements were possible thanks to the expertise 

of our partners and the invaluable engagement of Trafigura employees around the world.

SPOTLIGHT ON NORTH STAR ALLIANCE

Tanzania

With a focus on improving health conditions 
of mobile workers and the communities 
they interact with, in 2016 North Star 
Alliance officially launched six clinics in 
Tanzania. Find out more on page 11.

SPOTLIGHT ON THE SOCIAL 
 ENTREPRENEURS OF UNLTD INDIA

India

A launch pad for social entrepreneurs, 
UnLtd India supports young entrepreneurs 
who can solve some of India’s most urgent 
problems with innovative business solutions. 
Find out more on page 13.

SPOTLIGHT ON MOAS

Malta 

Migrant Offshore Aid Station (MOAS) 
continues to save lives along the world’s 
deadliest migration routes. In 2016, the 
MOAS crews rescued and assisted over 
20,000 people fleeing violence, poverty 
and persecution who were in distress at sea. 
Find out more on page 24.
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Key Figures 
for 2016

Distribution 
by focus area

35%
Sustainable Development

49%
Education & Integration

16%
Health

Distribution of 
philanthropic budget

USD 3,9 M
disbursed in grants

USD 625,000
matched against staff fundraising activities

USD 363,000 
distributed to “Charities of the Year”

OUR CHARITY COMMITTEES

Trafigura employees are active in Charity 
Committees around 12 offices. We encour-
age their participation to charitable activities 
through our matching funds’ scheme and 
“Charity of the Year” initiative.

By grouping themselves into local Charity 
Committees, Trafigura employees give back 
to local communities and promote philan-
thropy as a corporate value. They are active 
in Athens, London, Geneva, Lima, Mumbai, 
Johannesburg, Singapore, Houston, Stamford, 
Montevideo, Shanghai and Bogotá.

AT A GLANCE
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A culture of giving
In addition to supporting programmes around the world, the philanthropic spirit of the Trafigura 

Foundation extends to Trafigura employees, too. Employees volunteer time and funds and organise 

themselves into Charity Committees, in each local office. These Charity Committees give back

to their local communities and are wonderful examples of our corporate values in action. 

All money raised is matched

To support the charitable endeavours of employees, the Foundation 
doubles the money they raise via our “matching funds” scheme. 
We also provide financial support to “Charities of the Year” elected 
by local staff. 

The Charity Committees in action in 2016

• In Athens, employees help at the SOS Children’s Village for 
orphans and homeless kids. At the beginning of 2017, children 
moved to a new babies home thanks to the generosity of the 
Greek staff. 

• Geneva helped the association Carrefour Rue for homeless 
people, organised fundraising events (marathons, cycling tours 
and regattas), cooked Sunday lunches for disadvantaged people 
and collected goods for local charities. 

• The Montevideo Committee supported the Association  
Civil Providencia, which helps kids living in poverty gain a  
better education. 

• Johannesburg helped the Little Rose Centre to build an edu-
cational centre by transforming containers into living spaces.

• Singapore supported MINDS, an association that helps people 
with disabilities.

• Houston raised money for the Ronald McDonald House that 
helps families with sick children. 

• The Shanghai Committee fundraised to refurbish the Caiping 
School, located in the rural and poor area around Yibin City.

The Athens Charity Committee has achieved a fundraising 
initiative for SOS Children’s Village to buy equipment  

for the abandoned babies left at public maternity hospitals

The Johannesburg Charity Committee this year supported 
the Little Rose Centre

TRAFIGURA FOUNDATION ANNUAL REPORT 2016
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Charity Committee 
in the Spotlight: Mumbai

2016 was an exceptional year of philanthropic activities for the 
Mumbai Charity Committee, which saw Trafigura’s staff in India 
support disaster relief, mentor social entrepreneurs, fundraise 
for children with special needs, start a micro-credit project and 
address India’s urgent social problems in many other initiatives. 

In 2016, the Mumbai office raised USD 77,800 – a sum that helped 
make a real difference in many parts of India. 

Among the compelling projects supported this year by our Mumbai 
colleagues, two initiatives deserve attention for their specific aim 
of addressing socio-economic problems in an innovative way, while 
leveraging the business skills of the local staff. 

The Mumbai Charity Committee provided invaluable support 
to one of the Trafigura Foundation’s partner organisations, the 
launch pad for social entrepreneurs called UnLtd India (see focus 
story on page 13). Managers from Trafigura’s office in Mumbai 
are mentoring some of these projects and sharing their business 
expertise with social entrepreneurs. 

Another smart initiative was set up by the Charity Committee to 
tackle the critical situation affecting the credit system in India. 
“To support small entrepreneurs and families and prevent them 
from relying on usurers, we are participating in a micro-credit pro-
gramme supported by the social platform Rang De,” explains Tony 
Hara, Chairman of the Charity Committee and CEO of Trafigura 
Global Services. “On this platform, Trafigura employees can see 
borrowers’ profile, what they want to create with the money they 
borrow, how much money they need and when they will give the 
money back. This is a project we would like to extend within our 
office, because it can really make a difference for many families 
while requiring little effort from employees.”

Learn more about the Charity Committees on 
www.trafigurafoundation.org/about-us/charity-committees/

“Two Mumbai initiatives 
deserve special 

attention as they take 
an innovative 

approach to addressing 
socio-economic problems, 

while leveraging 
the business skills 
of Trafigura staff.”

The Mumbai Charity Committee in 2016-2017

AT A GLANCE
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8
programmes

11
countries

USD 895,400
20% of global grants 

Africa
TRAFIGURA FOUNDATION ANNUAL REPORT 2016
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Transforming the prospects 
of rural entrepreneurs

Thanks to a close collaboration with knowledgeable and resourceful partners, our programmes 

in Africa are meant to empower local communities. We aim for ambitious but essential 

objectives: to create sustainable employment, promote a vibrant socio-economic environment 

via solutions based on local realities, and provide the tools and skills needed to thrive.

IECD (European Institute of Cooperation and Development) – 
Cameroon, Ivory Coast

Purpose

IECD launched its dynamic “Transform” programme to incubate 
entrepreneurs entering the food and juice business in Cameroon 
and the Ivory Coast. The scheme helps young people set up food 
processing units and trains rural business people.

In Cameroon, IECD promotes a project focusing on food processing 
in the fruit industry, with a focus on creating sustainable local jobs 
and creating wealth in rural areas. At the local Transform Centre, 
entrepreneurs are helped on their journey to create viable business 
models in the juice sector. Those on the programme have shown 
considerable promise: the manager of “Bonga Juice” opened a new 
juice bar in March 2016 and created 25 full-time jobs. “AfricaBio” 
also recruited last year and is now a regular supplier of juices to 
a major local supermarket. One SME at the Transform Centre 
produced more than 16,600 litres of juice worth USD 30,700 in 
net sales. 

In the town of Tiassalé, a town on the southern Ivory Coast, the 
same “Transform” project was implemented and 2016 saw the 
completion of IECD’s Transform Agro-Food Centre, which is also 
home to a business park and business incubator. 10 SMEs started 
their incubation journey and several farmers began a series of 
training sessions, focusing on farm management tools, good use 

of fertilizers and pesticides, quality control and best practices in 
pineapple and papaya production. The objective is to assist more 
producers to become reliable suppliers for local SMEs with better 
products. In total, 30 beneficiaries will be trained to launch and 
develop their own food-processing enterprise, six of whom will  
be fast-tracked through the business park incubator. 100 small  
agricultural producers will be able to sell their production to 
food-processing enterprises and 75 young people and women will 
start simple food-processing income-generating activities.

Key 2016 achievements

Transform in Ivory Coast has the first business incubation 
course in the country

Entrepreneurs created 33 new jobs, as they expanded  
their businesses 

98 farmers were trained to be reliable suppliers of raw materials

This inclusive programme also trains 74 women in basic  
agro-food practices, hygiene and management skills
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Purpose

Giving vocational training to youth aged 13-20 in local Family 
Farm Schools.

This project gives young people in rural communities in West 
Africa the tools to create and grow enterprises in the country-
side. IECD’s Family Farm School (FFS) provides youth aged 13-20 
with the vocational training they need to succeed. The idea is to 
integrate these youngsters into the farm work and encourage 
their analytical skills. There are 14 FFS as well as one Training 
Institute for Rural Entrepreneurship (IFERA) in the Ivory Coast, and 
four in the Democratic Republic of the Congo (DRC). To improve 
access to these quality educational opportunities, one boarding 
school, 12 other accommodations and four canteens have been 
developed. In the DRC we’re happy to see the construction of the 
new Kimpemba Family Farm School as well as the renovation of 
the Ndiginga School. The Trafigura Foundation has been part of 
this initiative since 2013. So far, more than 3,800 students have 
completed the training across all 38 Schools. In 2016, 116 FFS 
trainers were trained across the region to support this programme. 
Many of the alumni have gone on to develop their own business 
and almost all have seen an increase in their production and rev-
enues. FFS’ partnerships with the cocoa, sugar cane and palm oil 
industries are also helping to fast-track students into professional 
opportunities in these sectors.

Key 2016 achievements

423 students were trained (25% were girls) and 15 graduated 
from the Institute for Rural Entrepreneurship

Next-generation farmers 
IECD – DRC, Ivory Coast

TRAFIGURA FOUNDATION ANNUAL REPORT 2016
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Congolese girls get a good education
Malaika School for Girls – DRC

Purpose

Providing a high-quality free education, 
school supplies, uniforms, art and theatre 
classes, two healthy meals a day and phys-
ical activities to girls.

The Malaika School for Girls is seek-
ing funds to continue its expansion by 
building three new classrooms. Located in 
Kalebuka village in Katanga Province, the 
current enrolment for the school stands at 
252 girls. The school has been incredibly 
active this past year. One change is that 
Malaika School is now powered by solar 
energy. Thanks to this innovation, the sus-
tainability of the school reached a whole 

new level, as it no longer needs to depend 
on unreliable electricity or an expensive 
generator. This stable source of energy has 
allowed them to set up a computer room, 
giving the girls an opportunity to connect 
with the modern world. In March 2016, a 
library was inaugurated, which has books 
in French and English, in both print and 
digital format on tablets. In addition, two 
more wells were drilled and at the com-
munity centre, 7,000 insecticide-treated 
nets were given to the village as part of 
the Drop Malaria programme.

Key 2016 achievements

Installation of solar power and a new 
state-of-the-art e-library

Township 
triumphs
FXB International – South Africa

Purpose

Offering youth aged 18-20 a vocational 
training programme.

FXB is a charity that equips young peo-
ple from the Johannesburg townships 
of Soweto and Alexandra with skills and 
knowledge to help them find a job or 
become self-employed. The project is 
entering its third year, and in February 
2016 a new batch of 44 ambitious students 
joined the programme. 35 students have 
lost one or both of their parents and the 
other nine beneficiaries have no guardians 
and must take care of themselves. We’re 

thrilled that all 44 FXB/Trafigura Vocational 
Programme beneficiaries passed their 
courses and are now qualified. 17 Alexandra 
beneficiaries now have permanent jobs in 
a debt collection call centre or in a sales 
company. Two pioneering youth from the 
Soweto group have started their own 
t-shirt, caps and mug printing business. 
Nine Soweto beneficiaries found employ-
ment as retail merchandiser, call centre 
agent, office administrator and shop 

assistant, while others are interning in 
the hope of gaining employment at their 
companies. Encouragingly, seven youths 
from Soweto are continuing their studies.

Key 2016 achievements 

44 students are newly qualified and 
many have found employment
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Sight for millions 
by training 
thousands
HelpMeSee – Angola, Gambia, Guinea, 
Madagascar, Mali, Senegal, Myanmar, 
India

Rat them out
APOPO – Angola

Purpose

Clearing the threat of landmines and 
re-purposing land after conflict.

The Trafigura Foundation is supporting 
APOPO’s ingenious mine action project, 
which uses African Giant Rats to detect 
landmines in former war zones. Phase 
one (2012-2015) achieved its goal to 
have no confirmed hazardous areas in 
the Malanje province, Angola, releasing 
1,800,000 m2 for farming and benefit-
ting almost 115,000 people. Phase two 
aims to replicate these excellent re-
sults in the Zaire Province. It started in 
September 2015, in northwest Angola, 
where 27 mine detection rats are on site 
“accredited and ready for operations.” 

The rat handlers have been identified and 
trained and the mine detection rat teams 
are said to be on top form, getting solid 
results. The Geneva International Centre 
for Humanitarian Demining has even used 
Angola as a case study. APOPO’s work in 
2016 is said to have directly benefitted 
6,741 people. Their work is vital in these 
landmine-affected areas where people live 
off farming but lack safe access to land 
for agriculture, housing and infrastructure. 
Villages are expanding and local communities 
need more land. APOPO’s furry friends, the 

manual de-miners, together with the dem-
ining machine for ground preparation, are 
gradually making Angola a safe place to 
live again.

Key 2016 achievements

Apopo cleared about 163,000 m2 of land 
safe for productive use; it also identified 
and destroyed 320 hazardous items

Purpose

Treating cataracts before they lead to 
blindness, aiding the sight-impaired.

This project aims to make it possible for 
local surgeons to save or restore the sight 
of more than 38,000 children and adults 
in Africa and Myanmar. During 2014-2020, 
the organisation HelpMeSee expects to 
train 1,000 surgeons and deliver 4.9 to 
5 million surgeries. HelpMeSee has devel-
oped a single-use, disposable surgical kit 
and 10,000 new kits were produced and 
distributed in the countries they operate in. 
Owing to Trafigura Foundation’s assistance, 
HelpMeSee has expanded its campaign 
into three new countries – Madagascar, 
Gambia and Myanmar. There have been 
huge efforts to provide skills and train-
ing. In Madagascar, ophthalmologists were 
trained in Manual Small Incision Cataract 

Surgery (MSICS). In Gambia, surgeons 
were given refresher training. In Myanmar, 
HelpMeSee provided training to hospital 
staff in eye care. Meanwhile, India saw 
the launch of a state-of-the-art cataract 
surgical facility in the town of Alibag, 
Maharashtra. The facility has performed 
surgeries with Trafigura Foundation’s fi-
nancial support. In India, Madagascar, 
Myanmar and Gambia, 130 Community 
Health Workers were trained on screening 
communities and recording patient infor-
mation through apps. 

Key 2016 achievements

7,950 surgeries were completed in 
Madagascar, Gambia, Myanmar and 
India; hundreds more are in the pipeline

TRAFIGURA FOUNDATION ANNUAL REPORT 2016
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Healthy highways
North Star Alliance , Tanzania 

Purpose

Providing roadside clinics to the mobile trucking community 
since 2006.

The mission of North Star Alliance is to bring quality and sustain-
able health services to hard-to-reach populations, including the 
mobile truck driving community across Africa. The organisation 
has turned 10 years old, marking its maturity from an idea shared 
by a small group of people, to a multinational and recognised 
pioneer in the field. 

We support North Star Alliance’s famous “Blue Box” clinics: handy 
roadside wellness centres fashioned from old shipping contain-
ers. These clinics specifically treat the special health issues of 
the trucking community, are now extending their reach to local 
communities, who have little or no access to medical services.

The clinics are found across Sub-Saharan Africa and deliver vital 
public health programmes for people with increased health risks, 
such as truck drivers and sex workers. Health services on offer 
include screening for HIV, health checks and counselling as well 
as training for drivers to increase road safety. Other illnesses such 
as malaria, tuberculosis and sexually transmitted infections are 
also tackled.

In the last 10 years, North Star Alliance has grown from operating 
one Blue Box clinic to 38 Blue Box clinics across 10 countries in 
Africa. 11 of the clinics are now accredited to initiate HIV patients 
onto antiretroviral therapy (ART). 

In 2016, a big step forward was the official launch of six clinics 
along the main logistical corridor in Tanzania. This was achieved 
with the commitment of the Trafigura Foundation and the Puma 
Energy Foundation, which also supports this cause.

The six clinics in Tanzania provide essential health services and road 
safety modules to truck drivers and members of local communities.

North Star Alliance’s Executive Director, Ylse van der Schoot says: 
“In addition to our comprehensive healthcare package, this model 
offers truck drivers essential road safety modules, paving the way 
to safer roadways. The support given by the Trafigura and Puma 
Energy Foundations results in more people having access to one 
of the most basic of human rights: health.”

Key 2016 achievements

Six new clinics in Tanzania registered 26,787 visits, of which 
56% were made by truck drivers and the other visits were 
made by community members

The total number of services provided in 2016 was 33,458

AFRICA
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Asia

11
programmes

6
countries

USD 637,000
14% of global grants 
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UnLtd India – India

Purpose

Supporting early-stage social entrepreneurs.

In 2016, Trafigura Foundation began supporting UnLtd India, a 
launch pad for entrepreneurs and changemakers who are creating 
radically innovative solutions to India’s social problems.

The Foundation is funding nine social entrepreneurs and employees 
from the Mumbai Office are getting involved with mentoring and 
networking for the young businessmen and women. “Our partner-
ship with the Trafigura Foundation has been critical in helping us 
support some remarkable leaders developing high-impact solu-
tions for under-served communities in India” says Pooja Warier, 
Co-founder and CEO of UnLtd India. “In addition to the grant, 
what we have found most valuable is the frequent time, strategic 
inputs and the support given by the Trafigura team.” 

Snapshots of some of the projects incubated 
by UnLtd India

• Sustainable Agro International (SAI) 
SAI helps small farmers set up an agro forestry model  
with the aim of planting trees that can be used as  
raw material for paper mills. SAI also provides techniques 
for inter-cropping to help with food security.

• Asya 
Asya’s vision is to provide sustainable livelihoods to crafts-
women in Uttar Pradesh (UP), North India to preserve the 
quality and intricacy of chikankari (a craft involving thread 
work). Over the last four years, Asya has trained around 
200 women and provides regular work to 30 women.

• Paaduks 
Paaduks tackles waste management by upcycling used 
tyres into soles for shoes and providing an income to the 
cobbler community in Bombay. Last year, Paaduks sold 
2,000 pairs of footwear and upcycled 700 kilos of rubber.

• Urja Trust 
Urja Trust works with vulnerable young women, either 
homeless or runaways to help them reintegrate into the society. 
Urja runs a night shelter and a day care programme and to 
date has helped 250 women.

Key 2016 achievements

The nine entrepreneurial projects reached 8,096 beneficiaries 
and created 1,256 jobs

No limits to ideas 
at UnLtd India

“Our partnership with the Trafigura Foundation has been critical in helping us support some  

remarkable leaders who are developing high-impact solutions for under-served communities in India. 

In addition to the grant, what we have found most valuable is the frequent time, strategic inputs 

and the support given by the Trafigura team.” – Pooja Warier, Co-founder and CEO, UnLtd India.
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Bringing water and health to slums in Bangladesh…
Eau et Vie – Bangladesh

Purpose

Ensuring a sustainable access to running water and improving 
families’ sanitary conditions in Bhashantek slums.

In 2010 Eau et Vie created in Bangladesh two partners: the NGO 
Water & Life Bangladesh (that deals with firefighting, hygiene 
promotion and sanitation) and the social enterprise Shobar Jonno 
Pani (which manages water supply and waste management). Over 
the years, teams of volunteer firefighters have been trained and 
more than 1,700 people have been educated on improved hygiene 
practices. Improved waste management has been implemented, 
with almost 500 families benefitting from a waste collection 
service. These are the things we take for granted in the western 
world, but they are making a huge difference to low income com-
munities in depressed urban areas of Bangladesh. The project aims 
to reach 15,000 people.

Key 2016 achievements

1,734 families received access to water at home

83 firefighters trained

… and to impoverished areas of Cebu and Cavite, Philippines
Eau et Vie – Philippines

Purpose

Improving the living conditions of Cebu 
and Cavite slums’ families through a com-
prehensive water and sanitation approach.

In the Philippines, the overall objective 
of Eau et Vie is to improve living condi-
tions of 7,000 families in low-income 

communities of depressed urban areas in 
Cebu and Cavite through a comprehen-
sive water and sanitation approach. In 
order to provide sustainable improvements 
and a positive impact on the beneficiaries, 
the water supply project is accompanied 
by a broader approach to sanitation that 
includes hygiene promotion and solid 
waste management. This project is highly 

successful: in 2016, more than 12,500 peo-
ple had access to safe water. The first sani-
tary complex has now been built in Cavite 
and the water network of Lower Tipolo 
in Cebu has been improved. In parallel, 
167 volunteer firefighters were trained in 
each slum, and more than 2,994 people 
were sensitized to good hygiene practices.

Key 2016 achievements

2,642 families connected to water 
network

2,994 people sensitised to good 
hygiene practices

TRAFIGURA FOUNDATION ANNUAL REPORT 2016TRAFIGURA FOUNDATION ANNUAL REPORT 2016
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Fighting tuberculosis 
in slums
ATIA – India

Purpose

Empowering local health centres to care for tuberculosis (TB) 
patients, hold prevention programmes around TB risks.

This TB programme in Mumbai started in 2008 and is run in 
cooperation with five local associations. By the end of June 2016, 
the project had achieved significant results. 63 DOTS (Directly 
Observed Therapy Short) centres were functioning and prevention 
activities had touched almost six million people. Currently, the 
cure rate for patients treated in DOTS centres is more than 80%. 

With the Trafigura Foundation’s contribution, ATIA is controlling 
TB and local authorities are assuming the responsibility of man-
aging the problem. ATIA’s case-detection activities have proven 
to be a huge success, not only because of their efficiency, but also 
because they have been taken over by the Mumbai municipality 
with the support of local funders (Lupin Laboratories). It’s a great 
example of a successful transfer of programme activities to the 
local authorities.

Key 2016 achievements

4,700 patients were treated, with an 80% success rate

540 doctors referred patients to the scheme

Training in budgeting 
and borrowing
ATIA – India

Purpose

Promoting socio-economic empowerment and giving families 
access to healthcare.

Together with its partners, ATIA continues to help small businesses 
grow, granting loans and providing training. More than 25,300 
borrowers were trained in business and family budget planning. 
More than 10,000 families are members of the health mutual 
fund (a health insurance scheme that is mandatory for productive 
loans) and 9,400 families have a savings account. 

In 2016, ATIA and the Foundation Social Action Implementation 
(SAI) continued to provide financial and social services to poor 
families in the Mumbai suburbs, nudging them to become more 
autonomous. At the end of 2016, there were 2,033 ongoing 
micro-entrepreneurs. In addition, SAI disbursed 2,206 produc-
tive loans systematically combined with financial and eco-
nomic  education, savings and health micro-insurance services. 
Moreover, 292 micro-entrepreneurs started an intensive business 
development training.

Key 2016 achievements

2,033 micro-entrepreneurs supported

2,206 productive loans disbursed, along with financial  
and economic training
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The delta force saving ecosystems
Planète Urgence – Indonesia

Purpose

Restoring the ecosystem of the Mahakam 
delta and supporting income-generation for 
local communities.

This project, implemented in a partnership 
between Planète Urgence and Yayasan 
Mangrove Lestari in Indonesia, concentrates 
on mangrove reforestation, sustainable aqua-
culture, crab production and micro-credit 
funds. The reason for these measures is be-
cause of Borneo’s dwindling fishing industry, 

which has led locals to turn to logging for 
their livelihood. In 2016, 59,000 trees were 
made ready for planting. 100 guidebooks 
on reforestation were reproduced. A mod-
el for crab production in inactive ponds 
was finalised, and a percentage of salaries 
paid to seed collectors went towards the 
micro-credit funds. Training and awareness- 
raising sessions on climate change were 
delivered to 1,108 people. Through the 
micro-credit programme, 924 people have 
been supported.

Key achievements

Since 2014, thousands of people have 
benefitted from the project and 200,000 
mangrove trees have been planted

A school on the up
HBI (Haligi ng Bata) – Philippines

Purpose

Improving health, sanitation, education, 
and livelihood of local school children and 
the surrounding fishing community. 

A primary school in the community of 
San Agustin, in San Fernando (La Union) is 
climbing the rankings, thanks to improved 
standards and conditions. San Agustin 
used to be ranked 12 out of the 13 lo-
cal schools but has jumped to the fifth 
best. Recently, the focus was on two in-
come-generating programmes for parents 
at the school. The Fisherman’s Programme 

and a detergent-making scheme has in-
creased revenues for 125 parents. For the 
school year 2016-2017, all 790 students 
were equipped with school supplies. Also, 
43 toilets have been constructed, as well 
as 15 artesian wells. The government of 
San Fernando hailed the school a Model 
Community and is offering extra support.

Key 2016 achievements

The total number of beneficiaries is 
2,014 (1,200 community members, 
790 students and 24 teachers)

Foster care 
for orphans
Care for Children – China

Purpose

Transforming Nanning into a model of family 
placement and a training hub.

Care for Children has partnered with the 
Chinese Government to move children 
from orphanages into loving families. The 
objectives are to train 160 family place-
ment workers in Nanning and Guangxi 
Zhuang region, and place 200 children with 
local families. 

Key 2016 achievements

Two training workshops, “Preparation for 
Independence” and “Special Education in 
Foster Care” (addressing access to main-
stream education) are on the agenda
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Better education for children
Teach Future China – China

Purpose

Improving the quality of education in rural areas.

Education in China’s countryside is suffering from inadequate 
methodologies and poorly trained/supported teachers. This project 
run in the Provinces of Gansu, Inner Mongolia and Yunnan, recruits, 
trains and supports outstanding university graduates to teach in 
schools. Last summer, 88 enthusiastic teachers attended a month-
long training course in Beijing. Trafigura Foundation sponsored 
four of these teachers. They’ve started their promising teaching 
careers in local high schools and will receive year-long training. 

Key 2016 achievements

Four graduates trained to become teachers in schools

Music is the food of love
Lucerne Symphonic Orchestra tour of Asia 

Purpose

Connecting this Swiss orchestra with Trafigura’s offices in Asia. 

In 2016, 62 musicians from Switzerland embarked on a tour of 
eight concert halls in Asia. The tour led the Lucerne Symphonic 
Orchestra (LSO) to China, India, and Singapore. They met with 
several philanthropic organisations endorsed by Trafigura’s Charity 
Committees, including the Cao Peng Musical Fund in Shanghai, 
which helps autistic children through musical training. The or-
chestra also met with MINDS (Movement for the Intellectually 
Disabled of Singapore) and, in Mumbai, LSO ran a workshop with 
30 kids from the Muktangan Elphinstone School. These were re-
warding experiences for all involved.

Key 2016 achievements

70 underprivileged children attended the concerts

Scholarships go a long way
UWCSEA – Singapore

Purpose

Offering full scholarships to unprivileged students.

Since 2008, the Trafigura Foundation has offered full scholarships 
to students from the region devastated by the 2004 Tsunami, to 
study at the United World College of South East Asia (UWCSEA). 
Many of these students have gone on to great academic achieve-
ments, and this year’s 2016 graduate, Memet Ashari Rahmat, will 
go on to study Civil Engineering at University College London. 

Key 2016 achievements

Eight students were able to pursue their studies at an interna-
tional level
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The Cherie Blair Foundation for Women – Palestinian Territories

Purpose

The Cherie Blair Foundation for Women works in Palestinian 
Territories to help women enter the job market.

The Cherie Blair Foundation for Women was created in 2008 to 
help women entrepreneurs in developing and emerging econo-
mies overcome socio-economic challenges and empower them to 
play an important role in their local economies and societies. The 
ultimate purpose of the programme is to train and coach women 
entrepreneurs to build businesses which are market-oriented, 
scalable and which facilitate job creation. 

In the Palestinian Territories of Ramallah, Bethlehem and Hebron, 
the Cherie Blair Foundation for Women is working in partnership 
with the Near East Foundation to enable female entrepreneurs 
to grow profitable, sustainable, scalable businesses and create 
new jobs. As in other countries in the Middle-East and North 
Africa region, women face enormous social, legal and religious 
restrictions that hinder their ability to find employment outside 
of the home or create their own business ventures. Women’s 
participation in the labour force has been below 16% for the last 
decade, and the Cherie Blair Foundation for Women seeks to turn 
this number around. The contribution of the Trafigura Foundation 
has enabled the women to undergo intensive business training and 
receive one-on-one advice in sectors such as trade, production, 
embroidery and hand-made crafts.

Key 2016 achievements

The project has reached 217 women, surpassing its target 
of 200 

107 new jobs (both full and part-time roles) have been 
created by the women in this project

85 women entrepreneurs accessed financial services, including 
grants and bank loans to develop their products and services

Empowering women 
to enter the workforce

“The incredible women in this project have achieved success not just for themselves, 

but for others in their communities. Empowering women to realise their full potential 

is crucial to creating change in our societies and economies.” – Sofia Olsson, Enterprise 

Development Programme Manager at the Cherie Blair Foundation for Women.
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Breaking free 
from violence
Ana Bella Foundation – Spain

Purpose

Launching an app that helps women 
 escape violence.

Trafigura Foundation is supporting a wor-
thy app which builds a global network of 
women survivors of abuse that enables 
hidden victims to break away from de-
structive relationships. Worldwide, one in 
three women will have experienced physi-
cal or sexual violence in their lifetimes. This 
equates to 62 million women in Europe 
alone. Only 14% of abused women in 
Europe manage to extricate themselves 
from aggression. The Ana Bella Foundation 

believes the best way to help victims is 
to show them their peers’ success stories. 
Survivors are willing to offer counselling, 
companionship and give advice on hous-
ing and money matters.

A new version of the “We” app is now in de-
velopment. 321 inspirational survivors have 
been trained to counsel people through the 
app. 1,425 abused women, from 18 differ-
ent countries, have received support thanks 
to the chat room. Last year, plans were put 

in place to replicate the model in Mexico 
and 23 survivors were trained.

Key 2016 achievements

321 women trained to provide online 
support to victims 

1,425 abused women received support 
through the online chat

Awarding 
the protection 
of women
Womanity Foundation – Worldwide 

Purpose

Creating an award to address violence 
against women.

This year our Foundation supported 
two organisations, Promundo in Brazil 
and ABAAD in Lebanon, that received 
the Womanity Award. The award included 
financial support for professional services, 
staff time, learning field visits and im-
pact measurement for three years. Our 
support helped to replicate in Lebanon 
the so called “Programme H”, that was 
successfully implemented by the organ-
isation Promundo in Brazil with the aim 

of promoting gender equality. A Program 
H manual is to be printed and the curric-
ulum was tailored to the Lebanese cul-
tural context (and renamed Programme 
RA –for “rajol” meaning “young man”). At 
the launch ceremony of Programme RA, 
200 people attended, including 18 media 
representatives. Social media posts related 
to the event reached 168,238 people.  

Bracelets, necklaces and t-shirts were 
produced to urge more young people 
to take part in the programme. During 
November’s international initiative, 16 days 
of activism against gender-based violence, 
a week-long campaign on engaging men 

led to an online discussion and a live 
webinar lined up a panel from ABAAD, 
Promundo US and Rede HOPEM (Men for 
Change, Mozambique). 

Key 2016 achievements

Successful transfer of know-how and 
project’s model from a consolidated 
organisation (Promundo) to a growing 
and thriving organisation (ABAAD) to 
promote gender equality
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Communities 
pull together
ACAF – Spain

Purpose

Self-Funded Communities (SFCs) put money in a co-managed pot 
and use that fund to provide loans to community members who 
cannot access credit in other forms.

Trafigura Foundation is a proud sponsor of ACAF’s brilliant project 
that gives people on low incomes the tools to thrive auto-
nomously. In 2016, ACAF created 13 SFCs around the world, 
 including seven in Spain, among which the CAF Cortegana, the 
first SFC in Huelva. This represents 160 new direct beneficiaries 
and 480 indirect beneficiaries.

Thanks to the support of the Foundation, since 2014 ACAF was 
able to create 23 SFCs, which have increased their common 
funds by more than USD 22,000 during 2016 and have rotated 
about USD 30,000 last year through around 140 loans given to 
their members.

Key 2016 achievements

Creation of 23 Self-Funded Communities

Changemakers 
leading the way
Ashoka – Switzerland 

Purpose

Building a community of “changemakers” in Switzerland around 
entrepreneurial ventures.

Ashoka’s vision is to create a world where “Everyone is a 
changemaker”. It is the largest network of social entrepreneurs 
worldwide, with over 3,300 “Fellows” elected since 1981. In 2016, 
the Trafigura Foundation supported Ashoka Switzerland by spon-
soring the so called “collaboration honours” that were disbursed to 
three partners (Velafrica, Realise and HappyCityLab) to implement 
the project “Des vélos qui changent la vie” (bikes which change 
lives). Second hand bikes were collected in Switzerland and shipped 
to Africa, with the aim of providing jobs to unemployed people in 
Switzerland and Africa and promote a sustainable lifestyle.

Key 2016 achievements

Supporting social entrepreneurs’ formation and networking 
through collaboration honours, workshop and trainings
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Funding Greek entrepreneurs
ADIE – Greece

Purpose

Fighting against financial and social exclusion of vulnerable people 
in Athens and its suburbs.

The French Association for the Right to Economic Initiative (ADIE) 
has co-funded the Greek partner Action Finance Initiative (AFI) 
to help unemployed people, youth, women and smallholder 
farmers who want to start or grow their own companies. ADIE 
provides micro-credits in Greece – a country still reeling from 
financial crisis. Out of the 46 enterprises supported in 2016, 
16 were set up by unemployed people and 72 extra jobs were 
created, totalling 88 jobs created over the period. AFI has also 
communicated business advice to almost 700 potential grass-
roots entrepreneurs. 112 formal training sessions were organised 
for 109 micro-entrepreneurs. AFI continues to work with Greek 
banks to disburse loans to more companies. 

Key 2016 achievements

Local Greek partner, the Action Finance Initiative (AFI) funded 
and supported 46 small enterprises

88 new jobs created

Jumping on the business bandwagon
ADIE – France

Purpose

Proposing a dozen ready-made business themes to spark ideas 
among would-be entrepreneurs.

ADIE’s programme “Micro-franchise solidaire” targets would-be 
entrepreneurs who lack an idea but want to create their own com-
panies. “Drivers without cars”, “small gardening” and “cyclopolitan” 
are three great ideas that have now been put in motion in France. 
Trafigura Foundation’s contribution covers the R&D and engineer-
ing of the project. To date, there are 236 active micro-franchise 
entrepreneurs, yet ADIE estimates that there is scope for 800 to 
get on board. Its ambition is to create 3,000-5,000 jobs within 
a decade. In 2016, ADIE Microfranchise Solidaire supported the 
creation of 68 new jobs in three areas: gardening and maintenance 
services; transport, delivery and advertising by tricycle; and at 
home IT support and training. Other concepts in the pipeline 
include secretarial services and other repairing services, designed 
to spark that light-bulb moment in young people.

Key 2016 achievements

68 jobs created
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Reaching out to young migrants
Paidos, La FASe – Switzerland

Purpose

Caring for unaccompanied child migrants.

2016 saw an important influx of migrants arriving in Switzerland, 
among which a worrying number of unaccompanied children. For 
example, 125 young migrants arrived in October 2015, alone. As 
a result, these children who have arrived without their families, 
often do not receive the social and educational support they need 
before entering the school system. 

Trafigura Foundation donates to this programme which integrates 
isolated children into Geneva’s social fabric and works with insti-
tutions that prepare young adults for Genevan state education. 
Lessons include French, art, sport and cultural excursions. A psy-
chologist is on hand to help them deal with the trauma they have 
faced. Hundreds of adolescents, aged 15-18, are taken care of by 
Païdos during the school period and holidays. 

Key 2016 achievements

Taking care of 180 child migrants during school periods and 
during summer holidays 

Fighting joblessness among inner city youth 
ADIE – France Purpose

Coaching and training young people from 
deprived inner-city areas in France.

This “CréaJeunes” programme was created 
in 2007 to fight joblessness in precarious 
urban areas all over France. The scheme 
addresses two issues: the strong desire 
from many youths to create their own 
business, and their lack of experience. 
CréaJeunes provides urban youth (aged 
18-32) with free guidance and the support 
and training to start their own business. By 
coaching young people in five-to-six-week 
terms, followed by a six-month tutoring, 

ADIE helps young candidates define and 
design their project. They then apply to 
ADIE’s micro-credit and micro-business 
scheme (in 2016, 20% of candidates re-
ceived a micro-loan). CréaJeunes focuses 
on growing confidence amongst the young 
people and offering practical knowledge of 
the business world. 

Key 2016 achievements

1,053 trainees enrolled in 127 sessions 
throughout France, 41% of participants 
successfully created their own business 
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Saving lives at sea
Migrant Offshore Aid Station (MOAS) – 
Mediterranean Sea, Malta

Purpose

Mitigating loss of life at sea on the world’s 
deadliest migrant routes. 

Last year, Trafigura Foundation supported 
MOAS, which believes no one should die 
at sea. The Mediterranean is the deadli-
est migrant crossing in the world, with 
75% of migrant deaths occurring here 
(30,000 deaths by the end of 2015, ac-
cording to IOM). In recent years the 
Syrian conflict has increased activity on 
the Aegean route, with over 1,700 peo-
ple a day attempting to cross on average. 
MOAS operates in an area of the Aegean 
coordinated by JRCC Piraeus (interna-
tionally appointed coordination centre) 
that coordinates rescue vessels. Trafigura 
Foundation’s contribution co-financed 

the Aegean mission, which benefited 
1,633 people directly, through rescues, 
assists and emergency relocation.

MOAS continues to advocate the crea-
tion of safe and legal routes for people to 
reach safety. It has loaned its knowledge to 
high-level conferences and events, demon-
strating civic duty in action.

Key 2016 achievements

In 2016 Migrant Offshore Aid Station 
(MOAS) crews rescued and assisted 
over 20,000 people fleeing violence, 
poverty and persecution who were in 
distress at sea

Medical support for migrants
Médecins du Monde – Greece

Purpose

Offering primary healthcare to refugees and 
migrants arriving at Piraeus Port, Athens.

Newly established clinics in Piraeus port 
are providing migrants, refugees, uninsured 
and homeless people with free healthcare. 
Médecins du Monde (MdM) Greece has 
been offering medical services via open 
polyclinics to ease this humanitarian crisis. 
It’s even working with ferries transporting 
migrants from the islands, installing a fully 
equipped Mobile Medical Unit onboard. 

In early 2016, Piraeus port was home to 
approximately 5,000 people. MdM treated 

mostly women and children from Syria 
and Afghanistan. From April 2016, MdM 
started to operate in Schisto refugee 
camp in the Attica region, caring for over 
a thousand cases up until the end of the 
year. There were also two vaccination cam-
paigns – 627 children were vaccinated.

MdM Greece is running further interven-
tions in Lesvos, Chios, Athens, Thessaloniki, 
Kavala, Patras and Chania and has extended 
its activities to Idomeni, Diavata and Tilos.

Key 2016 achievements

Between March 2016 and May 2016, 
medical teams served 2,813 cases 
in Piraeus Port, including more than 
800 women and almost 600 children
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Sound of joy
Conservatoire Populaire de Musique – 
Switzerland

Purpose

Allowing children from priority education 
areas in Geneva to practise a musical 
instrument.

This wonderful project brings children to-
gether to feel the joy of playing music and 
form an orchestra. They are from lower 
income neighbourhoods and a high pro-
portion are migrants. The scheme takes 
place in schools with the aim of fostering 
integration, cohesion and promote a posi-
tive learning climate through the collective 
practice of music.

By 2016, Orchestre en Classe, run by 
Conservatoire Populaire, covered seven  
schools, teaching 14 classes. With Trafigura 
Foundation’s support, since 2010 300 in-
struments were purchased and are cur-
rently in use. Two concerts took place at 
Victoria Hall in April and June 2016. Since 
its inception in 2010, the initiative has 
benefited more than 600 children over a 
two year period.

Key 2016 achievements

280 students played an instrument 
bought by the orchestra 

Motivating job hunters
CERTIS – Switzerland

Purpose

Identifying 50 beneficiaries per year and providing them with 
training to re-enter the labour market.

Trafigura Foundation has supported Geneva-based CERTIS for 
more than three years. Its “Carrefour Formation et Emploi” pro-
gramme aims to get long-term unemployed people back into jobs 
via tailor-made coaching as well as connections with recruitment 
firms. Thanks to the support of the Foundation, CERTIS was able 
to deliver results that convinced the Hospice General and the 
Municipality of Meyrin in Geneva to recruit the association as 
service provider.

Key 2016 achievements

44% “return to work” rate
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A unique film club
International Film Festival and Forum for Human Rights 
(FIFDH) – Switzerland

Purpose

Educating people on human rights, stimulating debate.

In 2016, an inclusive film festival in Geneva connected migrants 
with the wider community through a mutual love of cinema. From 
4-13 March, four events were organised inside migrant centres (in 
Anières, Tattes, Feuillasse and Saconnex). 500 people from Geneva 
met 400 migrants in their shelters to watch films and share time 
together. This cultural, bridge-building exercise helps to combats 
racism and prejudice. 

More than a coffee fix 
Old Spike Roastery – UK

Purpose

Social enterprise supporting homeless people in London.

Trafigura Foundation has been helping to finance a commercial 
coffee roastery that opens in April 2017. It’s a coffee house with 
a difference, since the homeless-turned-baristas are employed to 
roast and bag the coffee. Our grant went towards buying a new 
roaster to grow the company.

Last year, Old Spike Roastery allowed homeless people to join the 
business and completed hospitality courses. This project provides 
expert training, housing and jobs that will hopefully be a stepping-
stone to long term employment. 

Key 2016 achievements

Transforming the homeless into baristas and training them 
in hospitality 

Key 2016 achievements

More than 1,000 people participated in events put on by the 
International Film Festival and Forum for Human Rights (FIFDH)

TRAFIGURA FOUNDATION ANNUAL REPORT 2016

26

TRAFIGURA FOUNDATION ANNUAL REPORT 2016



Ahoy, renewable 
energy!
Bateau Genève – Switzerland

Purpose

The association aids homeless and margin-
alised people in Geneva, with free meals, 
courses to reintegrate into work, and col-
lection of goods and clothes.

In 2016, the Trafigura Foundation financed 
the revamping project of Bateau Genève’s 
headquarters, a historic steam boat moored 
on Lake Léman. The Foundation has paid 
an energy audit aiming at increasing the 
structure’s energy efficiency, installing a 
solar power system, limiting CO2 emis-
sions, empowering its thermic isolation 
and improving ventilation. Disadvantaged 
people will be the beneficiaries of these 
improvements to their living conditions.

A vaccine for deadly Ebola
University of Geneva – Switzerland

Purpose

Researching for a vaccine against Ebola 
virus.

Last year, Trafigura Foundation contributed 
to co-finance a full time Ph.D. to research 
for a vaccine against Ebola virus. There is 
an urgent need to find a protection against 
Ebola virus. According to scientists, vac-
cines constitute the best (and currently the 

only) defense against the deadly Ebola vi-
rus, and the Foundation decided to support 
the research in this field at the University 
of Geneva.

Key 2016 achievements

Publication of a scientific article in the 
journal Science Translational Medicine

Key 2016 achievements

Several options were made available 
to optimise Bateau Geneve’s energy 
efficiency
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FIC – Peru

Purpose

Implementing projects that promote community development 
in rural communities in and around Trafigura mining activities. 

Fundación Integración Comunitaria (FIC) works to improve 
quality of life within impoverished communities, towns and 
settlements in the Andes, Peru. Trafigura offices and operational 
sites – notably our mining activities are located near these remote 
areas, so it was natural that we decided to channel our support 
into the region’s development. We chose the trusted local partner 
FIC to implement four separate projects: 

• a mobile health campaign that offers consultations in primary 
healthcare, and nutritional health;

• “My productive field” which supports local communities with 
farming, husbandry and irrigation techniques and methods;

• a healthy housing project aimed at improving home habits 
by installing improved cooking stoves, refrigerators and veg-
etable patches;

• a primary school in Pampa Galeras, which provides school 
children with meals, nutritional monitoring and dormitories.

Key 2016 achievements

Thanks to the mobile health campaign, residents of six villages 
received regular visits from a medical team who assisted 
over 600 patients and provided nutritional counselling to 
345 children

In the programme “My productive field” 129 farming families 
were able to grow enough to supply the local and regional 
market, and generate more income

720 improved kitchens and 141 vegetable patches installed 
by the healthy housing project 

The school in Pampa Galeras was equipped with new facilities. 
The school has grown from one teacher and 12 students to 
10 teachers and 65 students

Supporting remote communities 
in the High Andes

Our programmes in Latin America address two main issues: the socioeconomic 

development of rural communities, and the violence and social exclusion 

to which the local youth is exposed in urban areas. 
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Building pride 
in the community
Jóvenes Constructores de la Comunidad – Mexico

Purpose

Marginalised youth work on building and renovation initiatives to 
revive their communities while gaining life skills.

The plan is to train youth aged 16-29 who aren’t studying or 
working, and make them responsible for maintaining public spaces 
in Mexico City’s deprived neighbourhoods. Jóvenes Constructores 
de la Comunidad, based in Cuauhtémoc Federal District, oversaw 
the rehabilitation of a local plaza and a public space. Educational 
activities have ranged from skills for work, technical training and 
sports workshops, to cultural trips and parental classes. The partic-
ipants received a monthly economic stimulus to pay for materials 

during their training, which concluded with a job and education 
insertion programme. Encouragingly, out of the 79 men and wom-
en involved, 37 went back to school and 22 secured jobs. 

Key 2016 achievements

79 young people were trained 

22 secured jobs and 37 returned to school

Scoring goals for the greater good
Fundación Carvajal – Colombia

Purpose

Golazo football clubs train youth aged 6-17 
reinforcing good values through sport.

Buenaventura port city is plagued by vio-
lence and unemployment and is called one 
of the most violent places in Colombia. 
In order to fight these problems, the 
Fundación Carvajal started a football 
training plan in January 2015, covering 
five neighbourhoods. The goal is to keep 

kids off the streets and further peaceful 
interaction among members of the com-
munity, dealing with topics such as dis-
cipline without violence. Seven commu-
nity members were selected to become 
trainers in parenting skills. Participation 
has been excellent – last year, 240 fam-
ilies engaged in community activities and 
classes. Six young leaders were recruited, 
taking charge of 12 groups comprising 
25 children, enjoying three training ses-
sions per week. Workshops explored the 

notions of “responsibility”, “solidarity” and 
“honesty”. This year, Golazo continues to 
transform lives, proving that simply kicking 
a ball around can foster friendship and 
respectful coexistence.

Key 2016 achievements

300 young people enrolled are learning 
civic behaviours by practising football
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Sustainable employment 
with no limits 
Cascos Verdes – Argentina

Purpose

Investigating how feasible it is to expand Cascos Verdes’ education 
programme for people with disabilities in Chile and Uruguay. 

Buenos Aires-based Cascos Verdes has developed a unique four-
year education and employability scheme for people with all types 
of mental disabilities, such as Down’s Syndrome. This means access 
to universities and, once they have qualified as “environmental 
educators”, they can share their knowledge in schools, non-profit 
organisations or companies. Through this, they gain experience in 
academic and work places from which they are usually exclud-
ed. After eight years of collaboration, the Trafigura Foundation 
sponsored a study to ascertain if and how Cascos Verdes could 
be implemented in Chile and Uruguay. Responding to requests by 
peer organisations, Cascos Verdes will explore the specific needs 

Stretch that mental muscle 
Fight for Peace – Brazil

Purpose

Bestowing fast-track education, qualifica-
tions and mentoring on young adults to 
open the door to jobs.

Careers advice, leadership and employa-
bility are a taster of what Brazilians in Rio 
de Janeiro learn about on Fight for Peace’s 
project. The organisation helps adoles-
cents avoid street gangs and violence in 
the favelas through sports and education.

Fight for Peace, an organisation using 
sports as educational vehicles, began New 
Pathways, a programme that targets youth 
aged 16-29 living in Maré, a violent favela. 
“Primary education” fast track courses and  

new “support classes” are offered to young 
people at risk of dropping out from school. 
Most of the 87 students have completed 
their studies. They are more positive about 
the future, feel more ambitious and ready 
to seek jobs, and parents reported better 
relationships with their children.

Key 2016 achievements

89% of parents/carers reported their 
children improved at home and at school

and opportunities in those countries and define ways to scale-up 
its outreach.

Key 2016 achievements

A roadmap was designed to create new partnerships in Chile
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Buoyed up by music
Fondation Crescendo con la Musica – Mexico

Purpose

Sharing music with poverty-stricken children, by offering them the 
opportunity to own an instrument and learn music.

Studying classical music and learning to play an instrument helps 
to develop passion and imagination. Music allows children to 
see their future in a new light. The Foundation Crescendo con 
la Musica, created by the professional musician Jorge Viladoms 
Weber, has started a pilot project to provide access to music to 
children living in Mexico. The programme enabled the hire of sev-
en music teachers and created classes for five instruments (violin, 
flute, piano, cello and clarinet) as well as choir singing sessions.

More than 100 instruments were shipped from Switzerland, while 
others were bought locally. Six music teachers from Switzerland 
went to Mexico in 2016 to give Master Classes to Mexican teachers.

Key 2016 achievements

360 children benefitted from the programme

Seven music teachers were hired

The key to children’s futures
Germinare – Argentina

Purpose

Supporting vulnerable children who have the potential and will-
ingness to follow quality education.

In Argentina, 40% of the young population have not completed 
secondary education. The public education system is failing the 
next generation: quality is below the average in Latin American 

countries. Trafigura Foundation donated to Germinare to allow 
low-income children access to better education. Our “Agents for 
Change” are enrolled into Buenos Aires institutions (private and 
public) and supported until they get their high school diplomas. 
Trafigura Foundation currently sponsors two cohorts of 20 kids. 
One set are in the initial 14-month selection and levelling pro-
cess – at the end of which at least 13 kids will be accepted into a 
school. The other group are already in high-quality schools – our 
grant covers the most vulnerable. 

Key 2016 achievements

40 students entered high school and almost all (91%) finished 
their studies
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Youth Empowerment Project – USA

Purpose

Furnishing youth with hard and soft skills 
training and employment. 

The New Orleans region continues to struggle 
with extremely high rates of youth unem-
ployment, disengagement and a high crime 
rate. Our dollars are going towards Youth 
Empowerment Project (YEP), which aims 
to reduce delinquency and strengthen 
social inclusion. The overall objective of 
the Trafigura Work and Learn Center is to 
provide high-risk youth, aged 16-24, with 
hard and soft skill training so that they can 
transition to employment. 

We’re thrilled to see that graduates are 
finding formal employment upon pro-
gramme completion – 41 out of 115 in 
phase 1. Others have done internships 
with local businesses. In addition, Design 
Works, YEP’s creative digital media studio, 
has opened and produced branding and 
marketing campaigns for a large variety of 
clients. Another new hot opening is Thrift 
Works, a youth-run retail resale shop, where 
pre-loved clothes and goods are sold, while 

staff sharpen their customer service skills. 
2016 was a successful year, as a record 
number of young people was connected 
to jobs and educational opportunities in 
New Orleans. 

 

Key 2016 achievements

170 students, aged 16-24, benefitted 
from the YEP training scheme

Working 9 to 5
“Our long-term partnership with Trafigura Foundation has allowed us to constantly improve our 

job training programme, to adapt to new career paths, and to consistently deliver the highest 

quality services to young people. The support and leadership shown by Trafigura Foundation 

have given us the resources to do our job the most effectively and we look forward to continuing 

through 2017 and beyond.” – Brice White, Trafigura Work & Learn Centre Programme Director.
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New Orleans’ cultural impetus
NOCCA – USA

Purpose

Providing financial aid to New Orleans Centre for Creative Arts 
(NOCCA) to fund scholarships and programmes.

The lively NOCCA professional arts training facility is truly one 
of a kind. It’s dedicated to helping young artists of limited means 
attend the Centre, where they’re immersed in classical music, 
culinary arts, dance, drama, theatre design, visual arts, creative 
writing and more. Admission is by audition and there is no tuition 
fee. Trafigura Foundation is a leading supporter of its Financial 
Aid Programme. Our funding has been put towards exposing 
pupils to dynamic opportunities, like training with masters on 
industry-standard equipment and summer study sessions at 
pre-college programmes. Graduates who had received aid during 
their time at NOCCA went on to garner over USD 12.5 million 
in scholarships and aid to go to college. The overall student body 
earned over USD 22 million in scholarship offers, a USD 151,000 
per student average!

Key 2016 achievements

During the 2015-2016 school year, the institute gave 
USD 190,000 in awards to nearly 200 students

TRAFIGURA FOUNDATION ANNUAL REPORT 2016

36

TRAFIGURA FOUNDATION ANNUAL REPORT 2016



Never giving up
Domus – USA

Purpose

Giving real work experience in business to local youth.

The Trafigura Work & Learn Business Center in Stamford runs an 
employment program where youth are provided real work experi-
ence through working in one of several Domus-based businesses. 
2015-2016 saw after-school programmes, summer camps and 
education at a detention centre, among other activities. Statistics 
show satisfactory outcomes. 99% showed improvement in tech-
nical skills related to the business in which they participated, as 
measured by pre- and post-testing. 49% had found employment 
– almost universally their first job ever, by the time they completed 
their Work & Learn Session. More recently, in 2016, almost all 
youth referred to the juvenile court diversion programme avoided 
re-arrest in the six months following project completion. Happily, 
all the young people on the residential programme (group homes 
and supervised apartment living) graduated from high school and 
went on to college or a vocational course. High-risk American 
youths are on a path to independence.

Key 2016 achievements

98% of 115 participants successfully completed the programme
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